About Performing Arts Presentation
In hundreds of communities across Canada, people and organizations are devoting their skills to bring
together touring artists and audiences. These presenters may work within non-profit organizations,
municipalities, universities, schools or festivals, but they all share a common passion: supporting artists,
developing audiences and building community.
Here are a few facts about performing arts presentation.


There are more than 1,400 presenting organizations in Canada. They present series or festivals
or both. Annually, they present more than 80,000 performances by professional artists, and pay
artistic fees estimated at more than $ 200 million.i



Three in four Canadians (75%) attended a performing arts performance by professional artists
in 2011.ii This is an increase of 54% since 2005.iii



Between 2005 and 2010, in spite of economic challenges, the number of Canadians attending
cultural or artistic festivals increased by 57%. In comparison, Canada's gross domestic product
grew by 18% over the same period.iv



Presenters are community builders. Three in four presenting organizations (76%) say that they
apply a great deal of effort to community involvement or social development. Three in four
(76%) also say that they have a large role to play in building partnerships with other
organizations in the community. Their main reason for engaging in such partnerships (84%): to
enrich the community.v



Arts presentation generates economic and social outcomes, such as "economic development
spin-offs; the formation of innovative partnerships; better quality of life in a revitalized,
energized community."vi



Arts presentation contributes to the wellbeing and health of Canadians. People who attend live
performing arts and festivals have a stronger sense of identityvii, which is known to be one of the
strongest predictors of a high level of satisfaction with life.viii Live performing arts attendees are
also healthier and live longer.ix



There are 39 presenters support organizations, also known as presenting networks, in Canada.
They are national in scope or regionally-based, and some are specialized in one type of
presenting activity (festivals or discipline-specific presenters). Presenting networks provide
presenters with a marketplace to do business, and with professional development opportunities
and tools. They also offer specialized services such as block booking, which increases the costefficiency of touring activities, thereby enabling presenters to deliver more benefits to more
communities.x

For more information on arts presentation, visit www.capacoa.ca or www.valueofpresenting.ca.
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